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ABSTRACT: Grounded in the self-determination theory, the current study examines the impact of Islamic
religious knowledge on individuals' well-being and life satisfaction via an underlying mechanism of self-
efficacy. In addition, the moderating role of Facebook usage intensity in transmitting the impact of religious
knowledge into individuals' self-efficacy has also been assessed. Two independent studies were conducted
among the a) individuals visiting Islamic religious centers and Mosques, b) followers of Islamic religious
Facebook pages to access the faith-based content in Indonesia. Data were analyzed applying Structural
Equation Modeling (SEM) in SmartPLS3 software. Results revealed the positive impact of Islamic religious
knowledge on individuals' well-being and life satisfaction. Besides, there was a significant difference in that
impact size, i.e., the higher values were observed for the followers of religious Facebook pages compared to the
individuals visiting the Islamic religious centers and Mosques, depicting the widespread popularity of digital
media to access the faith-based content. Moreover, results also revealed a significant mediating role of self-
efficacy in transmitting this religious knowledge to individuals' well-being and life satisfaction. Simultaneously,
the moderating role of Facebook usage intensity was proved to enhance the individuals' self-efficacy based on
their religious knowledge. Furthermore, the theoretical and practical insights alongwith future research
directions are suggested.

KEYWORDS: Religious Knowledge; Self Efficacy; Well Being; Life Satisfaction; Facebook Usage Intensity;
Self-Determination Theory.

l. INTRODUCTION

Religion depicts a social-cultural system of defined practices, behaviors, beliefs, morals, ethics, or
organizations linking humanity to transcendental spiritual and supernatural elements (Huda & Nur, 2021).
Simultaneously, Islam is a religion that believes in the oneness of Allah and Muhammad .isa% the messenger of
Allah and is among the world's largest religions, with 1.9 billion followers that make approximately 24.9% of
the world's population called Muslims (Main & Samarh, 2021). Besides, Muslims constitute the majority of the
population in 47 countries (Mustapa, Subhi, Ibrahim, & Saleem, 2020). Islam teaches that there is only one
supreme power, Allah, who is merciful and manages all the universe's affairs. Besides, Islam is a religion of
peace, humanity, and brotherhood (Syarif, 2020). It prohibits people from indulging in bad deeds and
encourages them to perform good acts keeping the ethical prospects at the peak (Aminullah et al., 2021).

Moreover, the social media era resulted in a shift in communities' experiences and cultures (Stollfub,
2020). It has also greatly impacted the religious communities and the spread of religion utilizing various digital
tools and technologies (Baazeem, 2020). In other words, religious societies are transforming and adopting
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modern ways of gaining and spreading religious knowledge. Also, for Muslims, social media is an advancement
in the scientific world that helped religious scholars to spread their message to the masses. Many Muslim
scholars communicate with their followers on various social media channels, i.e., Facebook, Twitter, YouTube,
and Instagram (Huda & Nur, 2021). Besides use of Facebook is among the highly used social media channel to
spread religious messages among followers (Brubaker & Haigh, 2017).In the Arab world, Facebook is the
leading social networking website with 45,194,452 users (Islam, 2020).

Simultaneously, 86.7% of people in Indonesia follow Islam, making it the most followed religion
(Fauzi & Asri, 2021). In addition, as per the statistics of 2021, there are 136.96 million users of Facebook pages
in Indonesia. Besides, most of the religious Facebook pages in Indonesia are dominated by Muslim scholars'
pages (Resta, 2021; Wasike, 2017). Therefore, the main focus of the current study is to examine the impact of
Islamic religious knowledge on Indonesian Muslims' well-being and life satisfaction via an underlying
mechanism of self-efficacy. Moreover, the current study advances the existing literature by comparing the
impact of Islamic religious knowledge on individuals' well-being and life satisfaction who visit Mosques and
other religious centers to those who follow the religious Facebook pages to access the faith-based content.

Religious knowledge answers fundamental questions about the purpose and meaning of human life
(Mustapa et al., 2020). Religious knowledge further incorporates various beliefs and systems to govern the
various matters of life (Luczak & Kalbag, 2018; Tsuria & Yadlin-Segal, 2021). Besides well-being depicts
individuals’ comfort level, happiness, and health that they drive from various sources (Samad, Nilashi, &
Ibrahim, 2019). At the same time, life satisfaction shows people’s feelings, emotions, and attitudes towards their
life (Szczesniak, Kroplewski, & Szatachowski, 2020). This further shows how the individuals are spending their
best times and how they want to proceed in the future (Foong, Hamid, Ibrahim, & Haron, 2020). In addition,
satisfied people spread positivity around them. Besides, the current study has been conducted particularly to
examine the impact of Islamic religious knowledge on the well-being and life satisfaction of the individuals
using traditional means visiting with religious centers and Mosques as well as following religious Facebook
pages to gain and spread that knowledge.

Moreover, the current study is incremental in examining the mediatory role of self-efficacy between the
association of religious knowledge and individuals' well-being and life satisfaction. Self-efficacy depicts an
individual's attitude and belief in his/her capability to perform certain behaviors required in specific situations to
accomplish the goals (Alhadabi & Karpinski, 2020). In other words, it represents people's confidence in their
abilities to control their behaviors, motivation level and the social environment around them (Bandura, 1977).
Latipah, Kistoro, and Khairunnisa (2020) studied self-efficacy in terms of the scientific attitude of individuals in
learning Islamic teachings and asserted the need to examine it in a religious knowledge context to explore its
outcomes. Therefore, responding to this recent call for investigation, the current study examined the intervening
role of self-efficacy in transmitting religious knowledge to enhance individuals' well-being and life satisfaction.

Furthermore, Facebook usage intensity depicts a person’s active engagement in social networking
activities, particularly their daily visits to religious pages (Hussain & Sarwar, 2021; Sawatsuk, Darmawijaya,
Ratchusanti, & Phaokrueng, 2018). Previously the impact of Facebook usage intensity has been examined by
Brubaker and Haigh (2017) in creating various social media religious motives among the followers. At the same
time, the current study adds to the existing theory and literature while studying the contingent impact of the
Facebook usage intensity to enhance the impact of religious knowledge on individuals® self-efficacy was
examined.

Finally, the current study has been established on the self-determination theory. The theory states that
individuals are motivated to change their lives and grow when basic psychological needs of connection,
competence, and autonomy are fulfilled (Cerasoli & Ford, 2014; Nedal & Alcoriza, 2018). Hence, it can be
stated that when people perceive that they are acquiring the required religious knowledge, they feel connected
with their creator by following the religious guidelines, which develop a sense of self-efficacy among them that
further results in their well-being and life satisfaction. Thus, established on the self-determination theory, the
current study aims to:
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i examine the impact of religious knowledge and self-efficacy on individuals well being and life
satisfaction
ii.  examine the impact of religious knowledge on individuals’ self-efficacy
iii. examined mediatory role of self-efficacy between the association of religious knowledge with
individuals’ well-being and life satisfaction
iv. the contingent impact of Facebook usage intensity on the association of religious knowledge with self-
efficacy.

1. RESEARCH METHOD

Based on the detailed review of the literature and self-determination theory, the study’s theoretical
framework was developed, and hypotheses were proposed. Using a quantitative research design, study 1 was
conducted among the practicing Muslims visiting various mosques and other religious centers. Simultaneously,
study 2 was conducted among the followers of Islamic religious Facebook pages to access the faith-based
content. Besides, the current research wants to examine the predictive differences for the impact of religious
knowledge on the well-being and life satisfaction of the individuals who utilize traditional ways of visiting
mosques and religious places compared to those who follow religious Facebook pages to access faith-based
content and connect with religious scholars.

1. RESEARCH RESULT

Participants and Procedures
Study 1

Study 1 utilized a quantitative research design to collect data from the practicing Muslims visiting
mosques and other religious places in Indonesia. 86.7% of Indonesian follow Islam, making it the most followed
religion in Indonesia (Fauzi & Asri, 2021). Therefore, the authors visited different mosques and religious
centers in Indonesia and communicated with the administrators to seek their support for the current study. Most
of the administrators ensured their support as they believed that the authors’ effort would bring some valuable
insights to enhance their knowledge regarding the motivations of the followers who regularly or occasionally
come for prayers and to gain the religious knowledge. After taking necessary consent from the mosque and
religious centers’ administrators, the authors started communicating with the people visiting there to check their
English pro-efficiency and interest in participating in the survey. Those who were efficient in English speaking
and authors realized that they would understand the survey (designed in English) were requested to participate
in a survey where they had to answer certain questions related to the topic explained to them. This whole data
collection procedure started on 5" February 2021. By the end of May 2021, authors approached 1050
individuals, out of which 630 showed their consent to participate in the survey and were handed over the
questionnaire consisting of two parts. Part 1 contains the demographic characteristics of the respondents, and
Part 2 consists of the items related to the study constructs. The filled questionnaires by the respondents were
further scrutinized for the outliers and missing values. Careful scrutiny revealed that 33 responses were
incomplete with missing values and 29 questionnaires had unengaged patterns. Therefore, they were excluded
from the further analysis; hence a total of 568 responses were included in the further analysis generating a
response date of 54.1%.
Study 2

In Study 2, an online survey was conducted to collect data from the followers of various religious
Facebook pages in Indonesia. Besides, research reported 170 million active users/followers of social media in
Indonesia in January 2021, ranking it 3rd in the Asia Pacific after China and India(Saputri & Yumarni, 2021). In
addition, as per the statistics of 2021, in Indonesia, there are 136.96 million users of Facebook. Likewise,
research indicates that most Indonesians follow various religious Facebook pages (Syarif, 2020). In addition, a
graph presenting the top 10 religious scholars’ Facebook pages and the number of followers in 2021 has been
given in Appendix A. Simultaneously, based on the expanded use of Facebook in Indonesia to spread faith-
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based content, the authors identified and approached the active followers of the ten most followed Facebook
pages as given in the appendix A. all those identified followers were sent a message with a cover letter carrying
detail about the reason of contacting them and the details related to the study on 10th May 2021. In the letter
authors also ensured them about the anonymity of their responses and that their responses will not be used for
any unlawful purpose if they agree to participate. Approximately 1000 active followers of the top 10 religious
Facebook pages were approached mostly based on their conversations in the English language to make sure they
can read and write English. The questionnaire was developed in the English language. In total, 590 people
showed their willingness to participate in the survey, with whom the authors shared a questionnaire consisting of
items related to respondents’ demographic characteristics and study constructs. The questionnaire design was
almost similar to that of the study 1 questionnaire except adding the six items related to the intensity of
Facebook usage to check its contingent impact on the relationship of religious knowledge and respondents’ self-
efficacy. After four months of the initial contact till 15th September 2021, the authors received 490
questionnaires. After careful screening, 27 questioners were excluded based on the missing values and
unengaged responses; hence the remaining phone 460 questionnaires were included in the final analysis,
generating a response rate of 46%.

Measures of the Study

To examine the impact of religious knowledge, individuals’ self-efficacy leading to their life
satisfaction and well-being on a 34-items questionnaire was developed. Individuals’ well-being was measured
with the WHO 5-items scale adapted from Bech, Olsen, Kjoller, and Rasmussen (2003). Sample items include,
“have you been a happy person?” and “Have you been fresh and rested?”. Responses were measured on “a 7-
point Likert scale ranging from 1= not at all to 7= exactly.” Life satisfaction was measured with a 5-items scale
adapted from (Diener, Emmons, Larsen, & Griffin, 1985). Sample items include “in most ways my life is close
to my ideal” and “the conditions of my life are excellent.” Responses were recorded at 7-point Likert Scale “1=
strongly disagree to 7=strongly agree”. An eleven items scale adapted from Bandura (1977) was used to assess
the self-efficacy measuring, vicarious experience, accomplishments, physiological states, and verbal persuasion.
Religious knowledge was measured with an eleven items scale adapted from Mustapa et al. (2020). The sample
items include “religious teachings bring positive changes in my life.” Responses were recorded at a 7-point
Likert Scale “1= strongly disagree to 7=strongly agree”. Finally, Facebook usage intensity was measured with a
6-items scale by Ellison, Steinfield, and Lampe (2007). The sample items include “Spiritual content is part of
my everyday routine,” “I feel I am part of a religious, Facebook community of faith,” and “T would feel sorry
Facebook pages stop sharing religious or faith-based content.” Responses were recorded at 7-point Likert Scale
“1= strongly disagree to 7=strongly agree”.

Respondents’ Profile

Noticeable differences were found among the demographic characteristics of study 1 and 2
respondents. For instance, study 1 showed that more males visit Mosques and religious centers than females. In
contrast, the number of male and female respondents was almost equal in Study 2. Besides, almost 55% of the
respondents of study 1 were above 50 years old who used to visit the mosques and religious places. In contrast,
almost half of the respondents of study 2 were young between 18 to 35 years old. Hence revealing that most
young people belonging to both genders visit religious Facebook pages. There were also differences in the case
of marital status for study 1 and 2. In study 1, most of the respondents were married, whereas, in study 2, most
of the respondents were unmarried. Besides, in terms of occupation, almost half of the respondents of study 1
were employees working in different organizations, whereas in study 2, there were smaller differences between
the number of students, employees, and self-employed respondents. A detailed summary of respondents’
demographic characteristics has been given in Table 1.
Table 1. Participants’ Demographic Characteristics

Variables Study 1 Study 2
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Variables Study 1 Study 2
Gender Male 78.3% 51.2%
Female 21.7% 48.8 %
Age 18-35 years 18.7 % 48.4 %
36-50 years 26.5 % 33.7%
50 and above 54.8% 16.9 %
Marital Status Married 64.5% 41.3%
Unmarried 35.5% 58.7/
Education Undergraduate 26.3% 27.5%
Graduate 44.1% 50.6%
Post-graduate 29.6% 21.9%
Occupation Students 13.4% 28.4%
Employees 48.6% 37.6%
Businessman 17.2% 22.5%
Others 20.8% 11.5%

V. DATA ANALYSIS AND RESULTS
Measurement Model

SmartPLS3 was applied to assess the measurement and structural model. The simulation analysis in
study 1 revealed that respondents’ gender, age, and occupation positively impacted their well-being and life
satisfaction; therefore, all these three demographic characteristics were controlled during the study one analysis
for study 1. Besides, in study 2, respondents' age and education had positively impacted their well-being and life
satisfaction; hence both variables were controlled during the further analysis for Study 2. Moreover, to assess
the reliability of the measures, “Cronbach’s o (CA)” and “composite reliability (CR)” were calculated by
applying the measurement model (Henseler, Ringle, & Sarstedt, 2015). The results revealed that CA and CR for
all the study constructs were above 0.7, meeting the minimum reliability criteria (Sarstedt, Ringle, & Hair,
2017). Then, to establish the convergent validity of the constructs, factor loadings of the measure and Average
Variance Extracted (AVE) were calculated (Sarstedt et al., 2017). Both studies’ results showed that all the factor
loading of the study constructs was above the minimum threshold of 0.70, and AVE was above 0.50 (Henseler
et al., 2015). A detailed summary of validity and reliability measures for study 1 and 2 is given in Table 2.
Table 2: Factor loadings, reliability, and validity

Study 1 (Traditional) Study 2 (Digital Media)

Constructs/Items Loading AVE CR CA Loading AVE CR CA
Ef]'c')?/\'/fe“;ge 0.603 0943  0.780 0.595  0.942  0.756
RK1 0.800 0.756

RK?2 0.825 0.793

RK3 0.788 0.789

RK4 0.723 0.790

RK5 0.798 0.740

RK6 0.731 0.726

RK7 0.763 0.712

RKS8 0.780 0.786

RK9 0.793 0.771
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RK10 0.755 0.813

RK11 0.778 0.802

Self-Efficacy 0579 0938 0792 0582 0939  0.770
SE1 0.779 0.775

SE2 0.801 0.727

SE3 0.756 0.780

SE4 0.778 0.790

SE5 0.711 0.760

SE6 0.719 0.754

SE7 0.737 0.701

SES8 0.759 0.728

SE9 0.785 0.795

SE10 0.707 0.841

SE11 0.829 0.732

Well-Being 0617 0889 0763 0.604 0884 0748
WB1 0.779 0.744

WB2 0.851 0.778

WB3 0.807 0.816

WB4 0.765 0.776

WB5 0.721 0.771

Life Satisfaction 0612 0887 0763 0593 0879  0.748
LS1 0.727 0.769

LS2 0.785 0.757

LS3 0.852 0.746

LS4 0.777 0.832

LS5 0.764 0.743

Facebook  Usage 0598 0899  0.811
Intensity

FBUI1 0.746

FBUI2 0.753

FBUI3 0.787

FBUI4 0.804

FBUI5 0.801

FBUI6 0.748

"Note: CR=composite reliability; AVE=average variance extracted; CA= Cronbach alpha"

Moreover, to establish the discriminant validity of all the study constructs, authors use the “Heterotrait-
Monotrait (HTMT) ratio” and Fornell-Larcker-Criterion (Henseler, Ringle, & Sinkovics, 2009; Noor, Mansoor,
& Rabbani, 2021). The Fornell-Larcker Criterion suggests that “the square root of each construct’s AVE should
be higher than its correlation with another construct” (Fornell & Larcker, 1981; Henseler et al., 2015; Mansoor
& Noor, 2019). At the same time, researchers suggest that values of the HTMT ratio should be < 0.90 (Sarstedt
et al., 2017). The values of the HTMT ratio and Fornell-Larcker were as per the recommended range,
establishing the constructs’ discriminate validity for both studies (see Table 3).
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Table 3: Heterotrait-Monotrait Ratio (HTMT)

Study 1 (Traditional)

Study 2 (Digital Media)

Constructs Mean SsTD 1 2 3 4 Mean sSTD 1 2 3 4 5
Religious Knowledge 5.61 124  0.776 5.92 097 0771

Self-Efficacy 5.81 109 0470  0.760 5.71 111 o574 0762

Well-Being 5.69 1.13 0.543 0.491 0.785 5.58 131 0.607 0.547 0.777

Life Satisfaction 5.91 0.97 0.588 0.486 0.473 0.782 5.73 1.10 0.588 0.579 0.601 0.770

Facebook Usage Intensity 5.82 1.08  0.652 0.513 0.575 0.533 0.773

Note: “The diagonal elements (in bold) are the square roots of the AVEs. Below the diagonal elements are the HTMT values.’

Khairil Anwar

Page 125

b



International Journal of Arts and Social Science www.ijassjournal.com
ISSN: 2581-7922,
Volume 7 Issue 3, March 2024

Structural Model and Hypothesis Testing

The structural model was assessed applying SmartPIs3 software to examine the proposed relationship
between the study constructs for both studies (Sarstedt et al., 2017). Besides, bootstrapping technique applying
500 sub-samples was utilized to drive more accurate results (Henseler et al., 2015; Mansoor & Paul, 2021). In
addition, to report the results for the study hypothesis, we used “B -coefficient, t-value, and p-values.” At the
same time, to determine the overall theoretical framework's fitness, “Coefficient of Determination (R?)” was
calculated. The R? values for Study 1 revealed a 53.2% variance in self-efficacy based on the religious
knowledge of the individual visiting various religious places and Mosques. In contrast, 61.3% variance was
observed in the individuals' self-efficacy following various religious Facebook pages to access the faith-based
content. In addition, the contingent impact of Facebook usage intensity increased the variance in self-efficacy to
74.4%, revealing the importance of Facebook usage intensity among the followers of religious Facebook pages.
At the same time, 67.3% variance was observed in well-being, and 63.8% variance was observed in life
satisfaction of the individuals visiting various religious places and Mosques in Indonesia. In contrast, 75.8% and
79.6% variance were observed in the well-being and life satisfaction respectively among the followers of
religious Facebook pages. These results depict significant differences in the variance among the followers of
religious Facebook pages to access the faith-based content, in contrast to the individuals using traditional
channels to visit various religious places and Mosques to perform their rituals and gain religious knowledge.
These results further revealed the importance of digital media to gain religious knowledge and apply that
knowledge to enhance life satisfaction and well-being. Moreover, a detailed summary of the results for Study 1
and 2 and the difference in impact size for both studies have been given in Table 1.
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Table 4: Hypothesized Results for Study 1 and Study 2

Study 1 (Traditional) Study 2 (Digital Media) Difference in Std. 3
pothesized Paths Std. 3 t-Value  Supported Std. B t-Value  Supported (Study2 - Studyl)

HL a RK->WB 0.291*** 5.916 Yes 0.395*** 7.828 Yes +0.104

b RK->LS 0.301*** 6.468 Yes 0.417*** 8.806 Yes +0.116
H2 RK—>SE 0.216** 4.611 Yes 0.327*** 6.997 Yes +0.111
H3 a SE->WB 0.321*** 7.026 Yes 0.384*** 7.796 Yes +0.063

b SE->LS 0.317*** 6.913 Yes 0.376*** 7.575 Yes +0.059
H4 a RK->SE->WB 0.231*** 4.824 Yes 0.297*** 6.103 Yes +0.048

b RK->SE->LS 0.269*** 5.383 Yes 0.314*** 6.845 Yes +0.0.45
H5 FBUI*RK->LS 0.193** 3.961 Yes

Note: ***coefficients are significant at =0.000, **coefficients are significant at >=0.01". Where: RK= Religious Knowledge; SE= Self-efficacy; WB= Well-Being; LS= Life
Satisfaction; FBUI= Facebook Usage Intensity
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Moderations Analysis

In study 2, to examine the moderating role of Facebook usage intensity between the association of
religious knowledge and self-efficacy among the followers of religious Facebook pages, a product indicator
approach was applied in SmartPLS3 software (Mansoor, 2021). For this purpose, the interaction term FBUI*RK
was developed. The results reveal a significant difference in the variance of self-efficacy (13.15%) after
introducing the interaction term. Besides, results revealed a significant contingent impact of the interaction term
(R= 193*** t = 3.961) between the association of religious knowledge and self-efficacy. Moreover, figure 2
depicts the contingent impact of Facebook usage intensity with the help of an interaction plot.
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Figure 2: Interaction plots for the moderating effects of FBUI (Study 2).

Figure 2 depict an enhanced level of self-efficacy due to the interactive effect of FBUI*RK. The line
labeled for the higher values of Facebook usage intensity has a steeper gradient for the association of religious
knowledge and self-efficacy than the line labeled for low values. These findings further revealed that the
individuals who visit Facebook pages more frequently and intensely to access the faith-based content available
on those pages have high self-efficacy compared to those who visit religious Facebook pages less intensely.
Hence, the intensity of Facebook use is an important factor in enhancing self-efficacy among the followers of
religion for Facebook pages. These results support hypothesis 5 of the study.

V. DISCUSSION

Findings of the Study

Results of both studies revealed the positive association of religious knowledge with individuals’ well-
being depicting that no matter what the medium is, Islamic religious knowledge positively impacts individuals'
well-being. However, results showed a significant difference in impact size for the data collected from the
individuals visiting various Mosques and Islamic centers compared to the followers of Islamic religious
Facebook pages (+10.4%) to access the faith-based content. This further shows the increasing importance of
digital media to engage individuals in various activities, including religious ones, to affect their behaviors
(Siles, Guevara, Tristan-Jiménez, & Carazo, 2021). Besides, demographic characteristics revealed that most of
the religious Facebook users are the young generation as compared to the elder ones who visit Mosques and
Islamic centers. Hence, the digital channels are a great medium where youth can access faith-based content and
listen to religious scholars, but they can also share their thoughts, beliefs, and content on social media to
influence others.
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Results also showed the significant impact of religious knowledge on individuals’ life satisfaction
revealing the importance of religious teachings and guidelines to spend the life accordingly to gain peace of
mind. Besides, life satisfaction arising from Islamic religious knowledge among the followers of Facebook
pages (+11.6%) was higher than those visiting various religious centers and Mosques. This further shows that
when individuals can communicate with religious scholars using digital media from anywhere (Buckley,
Gainous, & Wagner, 2021) and can share religious-based content on social media (Siles et al., 2021), they are
more satisfied with their life as they think that they are achieving their goals related to not only gaining the
religious knowledge but also spreading it to others and making the lives of others better.

The results also showed the positive impact of religious knowledge in enhancing the self-efficacy
among the individuals visiting the religious centers and the followers of Facebook religious pages. These
findings were also similar to the previous findings revealing the higher impact size of religious knowledge on
self-efficacy among the followers of the religious Facebook pages (+11.1%) to access the faith-based content.
This further shows that ease of communication and accessing the required religious knowledge using Facebook
religious pages (Hussain & Sarwar, 2021) creates a higher level of self-efficacy among the individuals, and
they feel powerful related to various decisions and access to the required knowledge resulting in enhanced
well-being and life satisfaction.

Moreover, extending the existing literature, the current study revealed the significant mediatory role of
self-efficacy in transmitting Islamic religious knowledge to individuals' well-being and life satisfaction. These
results showed that when people have free access to religious knowledge, they consider themselves capable of
behaving the way they want to follow the religious teachings and guidelines; as a result, they feel happier and
more satisfied with their life. Moreover, since well-being presents a person's comfort level, health and
happiness (Samad et al., 2019; Yamamori, 2019), therefore it can be stated that a person who feels control over
his actions based on religious knowledge will feel happier, healthier, and comfortable. In addition, life
satisfaction represents a person’s contentment with life, based on his/her control over the decision (Szcze$niak
et al., 2020). Hence, a person with a higher level of self-efficacy will be more satisfied with this life. Finally,
results revealed the positive conditional impact of Facebook usage intensity to enhance the impact of religious
knowledge in increasing individuals® self-efficacy. The results further show that the individuals who visit
Facebook pages more frequently and spend more time on the religious Facebook pages than others are more
inclined to gain religious knowledge, and hence their control on their life enhanced based on the Islamic
teachings and guidelines.

Theoretical Implications

There are several theoretical implications of the current study. First established in the self-
determination theory, the current study suggests the positive influence of Islamic religious knowledge on
individuals’ self-efficacy and resultant well-being and life satisfaction which has not been previously examined
in a single consolidated framework. Second, the current study has been conducted in two different contexts
(traditional versus digital media) and compared the impact of religious knowledge gained through traditional
ways by visiting the various religious centers and Mosques compared to the religious knowledge gained by
following various religious Facebook pages. This comparison further suggests scholars to explore the other
motives of individuals for visiting various social media pages/accounts/sites that can be helpful to enhance
their well-being and life satisfaction. Third, the current study has examined the underlying mechanism of self-
efficacy, which depicts a person's control over his capacity to behave in a certain manner (Alhadabi &
Karpinski, 2020). Hence, the results, driven from the impact of religious knowledge in developing self-efficacy
among the individuals leading to their well-being and satisfaction, contribute to the existing body of literature.
Fourth, the contingent impact of the Facebook usage intensity to access faith-based content have been explored
between the association of religious knowledge with self-efficacy, and positive results revealed that intensity of
following religious Facebook pages is very important to enhance the level of self-efficacy among the
individuals who are in search of religious knowledge and faith-based content. These results open another
avenue to explore positive outcomes of Facebook usage intensity in a religious context. This research is

Khairil Anwar Page 129



International Journal of Arts and Social Science www.ijassjournal.com
ISSN: 2581-7922,
Volume 7 Issue 3, March 2024

incremental in pitching this idea to religious scholars to focus on emerging digital media trends and their
influence on religious followers motivation, satisfaction and life matters. It brings an amazing avenue of debate
and scholarship to help this field related to religious studies in general and Islamic studies in particular.
Practical implications

The current study also brings valuable insights for policymakers in multiple ways. For instance, the
positive impact of religious knowledge in enhancing individuals' well-being and satisfaction can encourage and
engage them in religious gatherings and events. Besides, religious activities must be enhanced on various
digital media channels like Facebook to spread the religious guidelines related to important matters in life.
Facebook provides a two-way communication process where individuals can access faith-based content, share
their views, and discuss their problems with religious scholars to ask for solutions in light of religious teaching.
Hence, religious scholars should accelerate their activities in various media channels to attract more people to
share their views and address their followers problems in the light of the religion, which can help them and
many others like them towards happy and satisfied life. Moreover, government bodies and religious scholars
in Muslim majority countries should promote religious teachings of Islam that encourage humanity, helping
others, speaking the truth, obeying the parents, devoting life to gaining knowledge etc., on various digital
media channels, especially to attract the young people who use social media in abundance with useless
activities. Islam also discourages many unlawful acts like taking drugs and alcohol, theft, deceiving others, and
quarreling with others (Mustapa et al., 2020), which can be promoted on various digital media channels to keep
the youth on the right track that can build a stronger and educated economy and prosperous nations with good
civic sense.

VI. CONCLUSION

In addition to various strengths, the current study also has some limitations which must be addressed in
the future. First, both studies in the current research have been conducted among the followers of Islam, making
the findings specific to the Muslim communities. In contrast, the impact of religious knowledge on individuals'
life satisfaction and well-being belonging to different religions can be examined to extract the most generalized
results. Second, although two studies were conducted to examine the differences of using traditional methods of
gaining religious knowledge compared to following religious digital media channels, however, both studies
were cross-sectional, and the data was collected at one point in time. In the future, time-lagged or longitudinal
studies can be conducted to examine the sustained views and behaviors of the people regarding religious
teachings and their impact on their life satisfaction and well-being. Moreover, in addition to quantitative
research, qualitative and experimental studies can be conducted by interviewing the followers of different
religions to check their motivations for gaining religious knowledge and its impact on various behaviors. Third,
the current study has examined the underlying mechanism of self-efficacy to transmit the individual's religious
knowledge into their well-being and life satisfaction. In contrast, the mediating role of other variables, including
individuals’ engagement and level of communication, can be examined to check their well-being and life
satisfaction. Finally, in the current study, the contingent impact of Facebook usage intensity has been examined
between the association of religious knowledge and self-efficacy. In contrast, in the future, the impact of the
intensity of visiting various religious centers can also be examined to check the enhanced level of self-efficacy
among the individuals using traditional media to access religious knowledge. Religious scholars may also look
for additional theories from sociology, psychology, management and information system fields to borrow their
influence on Islamic and religious studies in this digital era.

REFERENCES

[1]  Alhadabi, A., & Karpinski, A. C. (2020). Grit, self-efficacy, achievement orientation goals, and academic
performance in University students. International Journal of Adolescence Youth, 25(1), 519-535.

[2] Aminullah, A. M., Ismaya, I., Syahdan, S., Ridwan, M. M., Jamaluddin, N., Elihami, E., & Musdalifah,
M. (2021). Pengembangan Koleksi Digital dalam Membangun Perpustakaan Digital di Perpustakaan
Universitas Islam Negeri Alauddin Makassar. EduPsyCouns: Journal of Education, Psychology and

Khairil Anwar Page 130



International Journal of Arts and Social Science www.ijassjournal.com
ISSN: 2581-7922,
Volume 7 Issue 3, March 2024

(3]
[4]
[5]

[6]
[7]
8]

[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

Counseling, 3(1), 58-68.

Baazeem, R. (2020). How religion influences the use of social media: the impact of the online user’s
religiosity on perceived online privacy and the use of technology in Saudi Arabia. Kingston University,
Bandura, A. (1977). Self-efficacy: toward a unifying theory of behavioral change. Psychological review,
84(2), 191.

Bech, P., Olsen, L. R., Kjoller, M., & Rasmussen, N. K. (2003). Measuring well- being rather than the
absence of distress symptoms: a comparison of the SF- 36 Mental Health subscale and the WHO- Five
well- being scale. International journal of methods in psychiatric research, 12(2), 85-91.

Brubaker, P. J., & Haigh, M. M. (2017). The religious Facebook experience: Uses and gratifications of
faith-based content. Social Media+ Society, 3(2), 2056305117703723.

Buckley, D. T., Gainous, J., & Wagner, K. M. (2021). Is religion the opiate of the digital masses?
Religious authority, social media, and protest. Information, Communication & Society, 1-17.

Burns, E. C., Martin, A. J., Kennett, R. K., Pearson, J., & Munro-Smith, V. (2021). Optimizing science
self-efficacy: A multilevel examination of the moderating effects of anxiety on the relationship between
self-efficacy and achievement in science. Contemporary Educational Psychology, 64, 101937.

Cerasoli, C. P., & Ford, M. T. (2014). Intrinsic motivation, performance, and the mediating role of
mastery goal orientation: A test of self-determination theory. The Journal of psychology, 148(3), 267-
286.

Diener, E., Emmons, R. A,, Larsen, R. J., & Griffin, S. (1985). The satisfaction with life scale. Journal of
personality assessment, 49(1), 71-75.

Dolcos, F., Hohl, K., Hu, Y., & Dolcos, S. (2021). Religiosity and resilience: Cognitive reappraisal and
coping self-efficacy mediate the link between religious coping and well-being. Journal of religion and
health, 1-14.

Downes, P. E., Crawford, E. R., Seibert, S. E., Stoverink, A. C., & Campbell, E. M. (2021). Referents or
role models? The self-efficacy and job performance effects of perceiving higher performing peers.
Journal of Applied Psychology, 106(3), 422.

Ellison, N. B., Steinfield, C., & Lampe, C. (2007). The benefits of Facebook “friends:” Social capital and
college students’ use of online social network sites. Journal of computer- mediated communication,
12(4), 1143-1168.

Fauzi, R. A., & Asri, Y. (2021). Barriers and Solutions in Online Learning During the Covid-19
Pandemic, Indonesian Language Education Students at the Riau Islamic University. Paper presented at
the Ninth International Conference on Language and Arts (ICLA 2020).

Foong, H. F., Hamid, T. A., lbrahim, R., & Haron, S. A. (2020). The association between religious
orientation and life satisfaction in older adults living with morbidity and multimorbidity: a gender
perspective in Malaysia. Psychogeriatrics, 20(6), 891-899.

Fornell, C., & Larcker, D. F. (1981). Structural equation models with unobservable variables and
measurement  error:  Algebra and statistics. Journal of marketing research, 382-388.
doi:https://doi.org/10.1177/002224378101800104

Garssen, B., Visser, A., & Pool, G. (2021). Does spirituality or religion positively affect mental health?
Meta-analysis of longitudinal studies. The International Journal for the Psychology of Religion, 31(1), 4-
20.

Gong, Y., Kim, T.-Y., & Liu, Z. (2020). Diversity of social ties and creativity: Creative self-efficacy as
mediator and tie strength as moderator. Human Relations, 73(12), 1664-1688.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity in
variance-based structural equation modeling. Journal of the academy of marketing science, 43(1), 115-
135.

Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009). The use of partial least squares path modeling in
international marketing. In New challenges to international marketing (pp. 277-319): Emerald Group
Publishing Limited.

Khairil Anwar Page 131



International Journal of Arts and Social Science www.ijassjournal.com
ISSN: 2581-7922,
Volume 7 Issue 3, March 2024

[21]
[22]

[23]

[24]
[25]
[26]

[27]

[28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

[39]

Hsu, L.-J., Yueh, H.-P., & Hsu, S.-H. (2021). Subjective Social Capital and Loneliness for the Elderly:
The Moderator Role of Line and Facebook Use. Social Media+ Society, 7(3), 20563051211043906.
Huda, M., & Nur, I. (2021). Islam, Culture, and Social Media: A Study on the Culture of the Social
Media Usage in the Covid-19 Pandemic Era. The Journal of Society and Media, 5(2), 347-361.

Hudson, J., Kuroda, Y., & Morel, P. C. (2021). Personality and motivational predictors of well-being and
coping during COVID-19: A reversal theory analysis. Personality and Individual Differences, 175,
110703.

Hussain, M., & Sarwar, M. S. (2021). 827 Facebook Usage for Religious Motives: Difference in Time
Patterns and Demographics. Al Qalam, 26(1), 276-297.

Islam, M. H. (2020). Tolerance Limitation in Facing Religious Diversity Based on the Teaching of Islam.
Nazhruna: Jurnal Pendidikan Islam, 3(1), 1-13.

Kustyarini, K. (2020). Self-Efficacy and Emotional Quotient in Mediating Active Learning Effect on
Students' Learning Outcome. International Journal of Instruction, 13(2), 663-676.

Latipah, E., Kistoro, H. C. A., & Khairunnisa, 1. (2020). Scientific attitudes in Islamic education learning:
Relationship and the role of self-efficacy and social support. Edukasia: Jurnal Penelitian Pendidikan
Islam, 15(1), 37-56.

Luczak, C., & Kalbag, A. (2018). The appropriateness and effectiveness of cross-aged peer mentoring in
the learning environment. International Journal of Humanities, Arts and Social Sciences, 4(2), 76-84.
doi:https://dx.doi.org/10.20469/ijhss.4.10003-2

Maheshwari, S., & Mukherjee, T. (2021). How Does Academic Performance Increase Virtual Popularity?
A Case of Facebook Usage among Indian College Students. Contemporary Educational Technology,
13(1).

Main, K. G., & Samarh, S. N. A. (2021). Preventive Medicine in Food and Drink: An Analytic Study of
the Islamic approach. Review of International Geographical Education Online, 11(8), 2657-2665.
Mansoor, M. (2021). Citizens' trust in government as a function of good governance and government
agency's provision of quality information on social media during COVID-19. Government Information
Quarterly, 101597. doi:https://doi.org/10.1016/j.9ig.2021.101597

Mansoor, M., & Noor, U. (2019). Determinants of Green Purchase Intentions: Positive Word of Mouth as
moderator. Journal of Business & Economics, 11(2), 143-160.

Mansoor, M., & Paul, J. (2021). Consumers' choice behavior: An interactive effect of expected
eudaimonic well- being and green altruism. Business Strategy and the Environment, 1-16.
doi:https://doi.org/10.1002/bse.2876

Mustapa, M. C., Subhi, N., lbrahim, F., & Saleem, M. (2020). Religious Knowledge Mediates between
the Knowledge about Reproductive Health and Self-Esteem of Malaysian Adolescents. Journal of Islamic
Thought and Civilization, 10(2).

Nassri, M., & Yaghmaei, F. (2020). Correlation of Self-Efficacy and Boredom and with Organizational
Commitment in Faculty Members of Islamic Azad University, Zanjan Branch. Journal of Health
Promotion Management, 9(1), 42-50.

Natakoesoemah, S., & Adiarsi, G. R. (2020). The Indonesian Millenials Consumer Behaviour on Buying
Eco-Friendly Products: The Relationship Between Environmental Knowledge and Perceived Consumer
Effectiveness. International Journal of Multicultural and Multireligious Understanding, 7(9), 292-302.
Nedal, O. A., & Alcoriza, M. G. O. (2018). Challenges in education: The untold story of students in
Lanao Kapanglao, Glan, Sarangani province. Journal of Advances in Humanities and Social Sciences,
4(3), 118-126. doi:https://doi.org/10.20474/jahss-4.3.1

Noor, U., Mansoor, M., & Rabbani, S. (2021). Brand hate and retaliation in Muslim consumers: does
offensive advertising matter? Journal of Islamic Marketing, Vol. ahead-of-print(No. ahead-of-print).
doi:https://doi.org/10.1108/JIMA-10-2020-0316

Perera, H. N., & John, J. E. (2020). Teachers’ self-efficacy beliefs for teaching math: Relations with
teacher and student outcomes. Contemporary Educational Psychology, 61, 101842.

Khairil Anwar Page 132



International Journal of Arts and Social Science www.ijassjournal.com
ISSN: 2581-7922,
Volume 7 Issue 3, March 2024

[40]
[41]

[42]

[43]

[44]

[45]

[46]

[47]
[48]
[49]
[50]
[51]
[52]
[53]
[54]

[55]

[56]

[57]

[58]

Pyszkowska, A., & Roénnlund, M. (2021). Psychological flexibility and self-compassion as predictors of
well-being: Mediating role of a balanced time perspective. Frontiers in Psychology, 12, 2110.

Resta, A. A. (2021). Penggunaan Abreviasi Pada Kolom Komentar Media Sosal (facebook, instagram dan
twitter) Mahasiswa Universitas Islam Malang. Jurnal Penelitian, Pendidikan, dan Pembelajaran, 16(23).
Sadeghi, S., Sajjadi, S. N., Nooshabadi, H. R., & Farahani, M. J. (2018). Social-cultural barriers of
Muslim women athletes: Case study of professional female athletes in Iran. Journal of Management
Practices, Humanities and Social Sciences, 2, 6-10.

Samad, S., Nilashi, M., & Ibrahim, O. (2019). The impact of social networking sites on students’ social
wellbeing and academic performance. Education and Information Technologies, 24(3), 2081-2094.
Saputri, R. A. M., & Yumarni, T. (2021). Social media addiction and mental health among University
students during the COVID-19 pandemic in Indonesia. International Journal of Mental Health and
Addiction, 1-15.

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2017). Partial least squares structural equation modeling.
Handbook of market research, 26(1), 1-40.

Sawatsuk, B., Darmawijaya, I. G., Ratchusanti, S., & Phaokrueng, A. (2018). Factors determining the
sustainable success of community-based tourism: Evidence of good corporate governance of Mae Kam
Pong Homestay, Thailand. International Journal of Business and Economic Affairs, 3(1), 13-20. doi:
https://doi.org/10.24088/1JBEA-2018-31002

Siles, 1., Guevara, E., Tristan-Jiménez, L., & Carazo, C. (2021). Populism, Religion, and Social Media in
Central America. The International Journal of Press/Politics, 19401612211032884.

Sobhani, Z., Amini, M., Hosseini, S. V., Khazraei, S., & Khazraei, H. (2020). Self-efficacy, happiness
and psychological well-being after sleeve gastrectomy. World Journal of Surgery, 44(12), 4193-4196.
Stollfub, S. (2020). Communitainment on Instagram: Fitness Content and Community-Driven
Communication as Social Media Entertainment. SAGE Open, 10(2), 2158244020919535.

Syarif, S. (2020). Building plurality and unity for various religions in the digital era: Establishing Islamic
values for Indonesian students. Journal of Social Studies Education Research, 11(2), 111-119.
Szczesniak, M., Kroplewski, Z., & Szatachowski, R. (2020). The mediating effect of coping strategies on
religious/spiritual struggles and life satisfaction. Religions, 11(4), 195.

Szczesniak, M., & Timoszyk-Tomczak, C. (2020). Religious struggle and life satisfaction among adult
Christians: Self-esteem as a mediator. Journal of religion and health, 59(6), 2833-2856.

Tsuria, R., & Yadlin-Segal, A. (2021). Digital Religion and Global Media: Flows, Communities, and
Radicalizations. Handbook of Global Media Ethics, 157-175.

Upadhyay, P., & Khemka, M. (2020). Linkage between social identity creation and social networking site
usage: the moderating role of usage intensity. Journal of Enterprise Information Management.
Vasconcellos, D., Parker, P. D., Hilland, T., Cinelli, R., Owen, K. B., Kapsal, N., . . . Ryan, R. M. (2020).
Self-determination theory applied to physical education: A systematic review and meta-analysis. Journal
of Educational Psychology, 112(7), 1444.

Wasike, C. N. (2017). Financial regulation as moderating, influence of corporate governance, institutional
quality, human capital and firm size on financial institutions performance in Kenya. Journal of
Administrative and Business Studies, 3(6), 292-304.

Wilt, J. A., Stauner, N., & Exline, J. J. (2017). Religion, spirituality, and well-being. In Subjective well-
being and life satisfaction (pp. 337-354): Routledge.

Yamamori, K. (2019). Classroom practices of low-cost STEM education using scratch. Yamamori,
K.(2019). Classroom practices of low-cost STEM education using scratch. Journal of Advanced Research
in Social Sciences and Humanities, 4(6), 192-198.

Khairil Anwar Page 133



